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ABSTRACT

In East Java's Greater Malang region, which has potential for small industries, the function of
Micro, Small and Medium Enterprises (SMESs) is particularly important. These MSME actors
specialize in the food and beverage industry. The goal of this study is to examine how financial
self-efficacy, financial attitudes, and financial attitudes' effects on financial behavior and
attitudes' mediating effects on financial self-efficacy. 100 food and beverage SMEs in Malang
Raya make up the study sample. SEM (Structural Equation Model) is the analytical instrument
used, and Baron Kenny is used for the mediation test. The study's findings demonstrate how
financial self-efficacy impacts financial behavior and attitudes, which in turn influences
financial behavior.
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1.0 INTRODUCTION

The role of Micro, Small and Medium Enterprises (MSMES) is very prominent throughout the
world (Agyapong, D., & Attram, 2019) and has a significant role for the economic development
of a country. Morina, D (2020) because MSMEs can be established in any region for all types
of business activities in both urban and rural areas (Khalique et.al (2021). One of the areas in
East Java that has the potential for small industries is the Greater Malang area. The Greater
Malang area is the second-largest metropolitan area in East Java. The area consisting of Malang
City, Malang Regency and Batu City have the potential for small industries because they have
a variety of tourist destinations and are well-known as Student Cities in East Java, so that they
indirectly attract tourists to visit the area Malang.

The growth of MSMEs in the food and beverage industry in Malang Raya, which is divided
into the primary characteristics of an industrial center, namely there are clusters (groups) of
people who massively create one-of-a-kind products, is impacted by the area’s status as a tourist
attraction. The Covid 19 pandemic has had an effect on the growth of MSMEs in the food and
beverage industry in Malang City, causing an average decline in SME sales of 61%, an average
decline in operating profit of 61%, an increase in the percentage of MSMEs experiencing
capital problems to 71.4%, a reduction in the number of employees by 22%, and nearly all
SME actors encountering issues fulfilling their obligations to the banking sector (diskopindag.
malang kota.co.id/). Due to a lack of understanding of the financial behavior of MSME actors,
phenomena relating to the effect of the pandemic on 19 MSMEs in the food and beverage sector
in Malang Raya can be understood as a decline in the financial performance of MSMEs.
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Financial efficacy is one of the keys to financial success because it will improve appropriate
money management, according to research by Noor et al (2020). This is further supported by
Renaldo et al (2020), who claim that in order to raise knowledge of wise money management,
financial efficacy is required. The presence of financial efficacy, which can enhance prudent
money management and affect financial well-being. The term financial attitudes” refers to
mental states, viewpoints, and assessments of one's own financial situation that are applied to
attitudes. A number of personal traits, including self-efficacy, have an impact on the
improvement in MSME financial success. Financial efficacy is one of the keys to financial
success because it will improve appropriate money management, according to research by Noor
et al (2020).

According to research on financial behavior that looked at financial self-efficacy, Sina (2013)
indicated that financial self-efficacy is a strong belief in one's capacity to manage finances
successfully. A person with a high degree of financial self-efficacy should be able to make
decisions that will benefit them financially, be able to make wise decisions, and exercise self-
control when dealing with money-related issues to prevent financial anxiety and bad financial
habits (Hadar et al, 2013). A person's financial attitude can be determined by how they react to
a remark or opinion about their finances. (Paluri & Mehra, 2016; Saurabh & Nandan, 2018).

In order to find empirical evidence and analyze the structural model of testing the variables of
financial attitudes and financial self-efficacy on the financial behavior of MSMEs in this
research, the concept of the Theory of Planned Behavior is applied in a study of financial
behavior in mediating the influence of financial attitudes and financial self-efficacy on the
financial behavior of MSMEs that developed in one model.

2.0 LITERATURE REVIEW
2.1 Financial Behavior

Rahim, S., & Balan (2020) reveals indicators of financial behavior on how to do budgeting &
planning, debt management, saving and investing and recording. Sabri & Falahati (2012) the
practice of financial behavior is carried out with cash management, credit management,
budgeting, financial planning and fund management. In the MSME study, indicators of
financial behavior are explained by Utami, et al (2021). Through timeliness in paying bills, the
habit of making financial budgets and recording expenses. Rahim, S., & Balan (2020).
Financial behavior indicators how to do budgeting & planning, debt management, savings and
investment and record keeping. Sabri & Falahati, L. (2012) financial behavior is carried out
with cash management, credit management, budgeting,

2.2 Financial Attitude

Having a financial mindset is defined as using financial principles to create and maintain wealth
through prudent decision-making and resource management. (Humaira, 1., & Sagoro, 2018).
By providing sufficient knowledge, financial attitudes can be improved. Abiodun (2016).
Indicators of financial attitude according to Renaldo & Hutahuruk (2020) namely comparing
in applying for credit (installments), making regular investments, being responsible for
financial welfare and confidence in financial management. Ratnawati et al (2023) financial
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attitude indicators namely Expenditure control, future financial Management, Making a
monthly budget and saving each month.

2.3 Financial Self-Efficacy

Kautsar, A., et al (2019) self-efficacy is the belief that one can control situations and produce
positive results. Asmin, et al (2021) self-efficacy is confidence in planning financial
expenditures, confidence in achieving financial goals and confidence in decision-making
abilities. Sina (2013) indicators of financial self-efficacy are financial management, confidence
in making financial decisions, being able to make financial planning, being able to manage
finances and overcoming financial problems.

The picture of the research concept framework for testing financial behavior influenced by
financial self-efficacy, entrepreneurial mindset, and financial attitudes is as follows:

Financial
Attitnde

Fmancial
Behavior

Financial Self-
Efficacy

Figure 1. Research Concept Framework

Based on the conceptual framework above, the research hypothesis is as follows:

H1: Financial self-efficacy is positively and significantly impacted by financial mindset.
H2: Financial conduct is positively and significantly impacted by financial self-efficacy.
H3: Financial behavior is positively and significantly impacted by financial mindset.

H4: The impact of financial attitudes on financial conduct can be mediated by self-efficacy.
3.0 METHOD

This research employs a quantitative methodology, which entails data collection to measure
information and statistically test it to confirm or deny various alternative theories. The MSMEs
in the food and beverage industry were the subject of this study, which was done in Greater
Malang. The focus of this study is on Malang Raya's MSME in the food and beverage industry.
By using proportional random sampling, which selects sample participants from a community
at random without taking into account the strata that already exist in the population, the sample
is determined. One hundred food and beverage SMEs in Malang Raya served as the study's
sample.
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The instruments in this study explain the indicators and research items that form the basis of
the questionnaires distributed:

Table 1. Operational Matrix of Research Variables

Variable Indicator Items
Financial Financial planning beliefs a. Make good financial planning for future financial
Self-Efficacy conditions.
(X1) b. Stick to a spending plan when unexpected
expenses arise
Confidence solves financial | a. Feel able to solve the financial problems they
problems face.
b. Doing something right in solving financial
problems
Confidence in making a. Confidence in making financial decisions on
financial decisions financial problems/
b. Confidence when faced with various financial
alternatives, to find a way out.
Financial Financial Security a. Make regular investments
Attitude b. Set up a regular savings pattern
Personal Finance a. Manage finances well
Management b. Take responsibility for his financial well-being.
Debt Philosophy a. Compare credit options before applying for a
loan.
b. Must pay debts regularly
Financial Financial planning a. Make a plan to achieve the desired financial
Behavior goals
(Y2) b. Establish a spending plan in allocating finances
Savings and investment | a. Save assets for future investment
activities b. Save and invest money by setting aside any
income
Credit management a. Take credit for adding merchandise
b. Pay bills on time

The data collection technique in this study was carried out through an instrument in the form
of a questionnaire, namely a list of written questions. The analysis technigue in this study was
Structural Equation Modeling (SEM).

4.0 RESEARCH RESULTS

4.1. Confirmatory Factor Analysis Results

Value factor loading is used to determine indicators from research variables and to quantify the
dimensions or variable indicators that can create latent variables with CFA. Table 2 displays a
summary of the CFA test outcomes for the indicators that make up the study variables.

Table 2 Factors Loading () Research Variables

Indicators and Variables

| FL
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Financial planning beliefs --> | Financial self- 0.610 4,237 0.000
efficacy

Confidence solves financial --> | Financial self- 0.727 4,168 0.000

problems efficacy

Confidence in making financial | --> | Financial self- 0.669 - -

decisions efficacy

Financial Security --> | Financial Attitude 0.741 - -

Personal Finance Management --> | Financial Attitude 0.745 5,798 0.000

Debt Philosophy --> | Financial Attitude 0.742 5,795 0.000

Financial planning --> | Financial behavior 0.704 - -

Savings and investment --> | Financial behavior 0.686 4,841 0.000

activities

Credit management --> | Financial behavior 0.712 4,839 0.000

According to Table 3, the variables for MSMEs' financial self-efficacy, financial attitudes, and
financial conduct all have indicators with factor loading (FL) values above 0.5. The indicator
that is thought to have the greatest or strongest input to influencing the financial self-efficacy
variable, as measured by the loading factor value of each indicator, is the belief in solving
financial problems, which has a loading factor value of 0.727. The management of personal
money, with a loading factor value of 0.745, is the indicator that is thought to have the largest
or strongest influence on shaping the financial attitude variable. The metric is thought to have
the biggest or greatest influence on how people behave financially.

4.2. Results of Goodness of FIT SEM Analysis

In order to ascertain whether the fictitious model is backed by empirical data, the results of the
overall model goodness of fit test in accordance with the findings of the SEM analysis are
shown in Figure 2.

® & &
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Financial
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Self_Efficacy

Financial
Behavior

MEASURES OF FIT
RMSEA=,000
GF1=,970
AGFI=,944
CFI1=1,000

TLI=1,052

Khi kuadrat=14,620
Khi Kuadrat/DF=,609
p_value=,931

Figure 2.The results of the goodness of fit overall model test
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The results of the Goodness of Fit Overall test based on Figure 1 explain that not all criteria
indicate a good model.
4.3. Hypothesis Testing Results

Testing this hypothesis is used to prove the effect of financial self-efficacy on financial
behavior as a mediating attitude. The results of hypothesis testing are presented in Table 3
below:

Table 3. Hypothesis Testing Results

Connection Path cr p-values | Information
Coefficien
t
Financial self-efficacy | --> Financial Attitude 0.421a 2,851 0.004 Significant
Financial attitude --> Financial behavior 0.579b 4,361 0.000 Significant
Financial self-efficacy | --> | Financial behavior 0.544c 3,825 0.000 Significant
Financial self-efficacy | --> | Financial behavior 0.791d 4,495 0.000 Significant

Note:(a), (b), and (c) are the results of the path coefficients and the overall model, and (d) are
the results of the path coefficient of the overall model without any mediating variables. CR =
critical ratio.

Based on the table above, explains that financial self-efficacy has a direct influence on financial
attitudes, financial attitudes on financial behavior, and financial self-efficacy on financial
behavior by looking at the value of the Critical ratio (Cr) and the probability value (p) because
it is smaller than 0.05 (5%). While the indirect effect is shown by the coefficient value of the
financial self-efficacy path which is controlled by financial attitudes capable of influencing
financial behavior with a coefficient value of 0.544 (c). Furthermore, (c) has a smaller
coefficient value (decreases) from the effect of financial self-efficacy on financial behavior
without the mediating variable of financial attitudes with a coefficient value of 0.791(d).

5.0 DISCUSSION

Based on the results of the analysis, it proves that the financial self-efficacy of export handicraft
MSMEs in East Java contributes to financial behavior. This result means that the financial
behavior of food and beverage MSMEs in Malang Raya is measured by financial planning
where MSME actors with financial confidence can make financial plans following business
objectives, determine spending plans with the ability to allocate finances to the financing sub-
sections made. Savings and investment activities are variables of financial behavior with the
ability of food and beverage SMEs in Malang Raya to save assets for future investment and
save and invest money by setting aside any income.

Based on the results of the analysis of financial self-efficacy influencing financial attitudes, it
can be explained that the financial self-confidence possessed by food and beverage MSME
actors in Malang Raya in making financial planning both for the future and for unexpected
expenses, confidence in the ability to solve financial problems by able to resolve the finances
faced and confident in making financial decisions. The financial attitude of food and beverage
SMEs in Malang Raya has an influence on the financial behavior of SMEs. This is

WWW.ijssmr.org Copyright © 1JSSMR 2023, All right reserved Page 154



http://www.ijssmr.org/

International Journal of Social Sciences and Management Review
Volume: 06, Issue: 02 March - April 2023
ISSN 2582-0176

demonstrated by the ability and awareness of their financial security by investing and regular
relationship patterns, good personal financial management is carried out with food and
beverage MSME actors and is responsible for their financial well-being.

This causes the financial attitudes of financial actors to mediate the influence of financial self-
efficacy on the financial behavior of MSMEs. The financial attitude shown by financial actors
by understanding financial management so that they are able to maintain financial security and
understand the philosophy of debt, then the financial confidence possessed by financial actors
with the belief that they will make financial planning, solve financial problems and make
financial decisions will have an impact on financial planning behavior. saving and investment
activities as well as good credit management.

6.0 CONCLUSION

Based on the results of the analysis above, shows that financial self-efficacy is able to
contribute to the financial behavior of MSMEs, which is indicated by financial planning,
saving, and investment activities carried out by MSME actors and good credit management by
food and beverage MSME actors in Malang Raya. Financial self-efficacy is able to contribute
to financial attitudes which shows that MSME actors are able to understand financial security,
manage personal finances and understand the philosophy of debt. Financial attitudes are able
to contribute to the financial behavior of MSME actors with their financial management skills,
understanding of debt philosophy and their decision-making abilities. Financial attitudes that
are able to mediate financial self-efficacy on MSME financial behavior,
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